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CDE_DM103 

Faculty: Jed Singer, et al.   

Course Description: 
Most of us are familiar with being on the receiving end of social media or participating 
regularly. Yet, how does a marketer design and implement an effective social media campaign? 
How do they select the right social channels for their target audience? How do they determine 
whether their social activations were successful, thus justifying more budget for next quarter? 
 
Learn the art and science of advanced social media marketing through this 5-week course. 
Building on video lessons provided from Hubspot, additional readings, assignments to apply 
strategies, personal insight into the field, discussions, and feedback to help you excel in social 
media marketing.  
 
Course Flow: Our week runs from Wednesday to Tuesday night. Each new module will open on 
Tuesday at 11:59PM.    
 
Course Objectives:  

● Attain a HubSpot Social Media Certification 

● Conduct a social media audit & develop a social marketing strategy 

● Build a social marketing roadmap & content plan 

● Integrate Social Media with other channels like Email & Advertising 

● Apply social listening & monitoring for customer insight 

● Launch a social advertising campaign 

● Use social media to build one-to-one relationships 

● Measure your social media return on investment (ROI) 

 

 
Course Work:  We estimate that the student will be engaged in 4-6 hours a week of course 
instruction. This will be a combination of readings, discussion boards, multimedia, completing 
assignments, etc. You are in charge of your own learning and your work product will vary from 
your classmates. Our grading policies and requirements reflect this constructivist approach to 
learning.  

 

Grading: This is a noncredit, certificate-based, course. At the conclusion, you will not receive a 

letter grade but instead will receive a certificate of completion. All students who earn a 70%, or 

greater, based on the below criteria, will receive a certificate of completion. 



Successful completion of this course will be determined by the following factors:  

20% YellowDig Discussion Board: Each week you are required to participate in a weekly 

discussion about Social Media. You can earn up to  

60% Assignments 

20% Weekly Quizzes 

 

Course Schedule: 

Module Topics  

Developing A Social 
Marketing Strategy + Social 
Listening & Monitoring  

● Why You Need a Social Media Promotion Strategy 

● The Social Media Channels Explained 

● Building the Foundation for Success 

● Setting Social KPIs 

● Structuring Your Social Media Team for Now & the 

Future 

● Evaluating the Best Social Tools for the Job 

● Developing a budget and garnering executive buy-in 

Building A Social Content 
Strategy & Plan 

● What is Social Media Listening & Monitoring 

● Understanding Brand Conversation 

● Keeping track of the Competition 

● Evaluating Social Listening & Monitoring Tools and 

Services 

● Developing a social-specific content strategy 

● Analyze the various types of social content 

● Creating a social content plan 

Extending Your Social Reach 
+ Building One-On-One 
Relationships  

● Define user-generated content and its various forms, 

and why it’s important to your social strategy 

● Outline different types of influencers that matter for 

your business or personal brand 

● Begin to work with influencers, from Planning to 

Outreach to Engagement to Measurement 

● Begin to encourage the development of UGC for your 

business’s or personal brand’s audience 

● Define social customer service and outline the benefits 

of engaging in social care 

● Write a Social Customer Service Service Level 

Agreement for your business or personal brand 



● Define Social Selling and put it to work for your 

business or personal brand 

Social Advertising Basics + 
Measuring Social Media 
Marketing ROI   

● Define the importance of digital advertising and 

journey-based ads 

● Be able to provide a brief overview of each major 

network: 

● Define how bidding works for social ads 

● Calculate Lifetime Value (called LTV or CLV) and 

determine your own potential ad spend 

● Conduct a social media audit and analyze the 

competition’s advertising 

● Outline the social key performance indicators (KPIs) 

that matter to your business or personal brand 

● Calculating the return on investment (ROI) of a social 

media action or campaign 

Essentials For Continued 
Social Marketing Success 

● Define a social media policy for your business or 

personal brand 

● Define a social media crisis, outline the types of crises, 

and design a crisis communication plan 

● Design an employee social advocacy program for your 

business or a hypothetical business 

● Roll out an employee social advocacy program as soon 

as is relevant for your business 

 

Student Learning Accommodations: In keeping with University policy, any student with a 

documented disability interested in utilizing accommodations should contact ACCESS, the office 

of Disability Services on campus.  ACCESS works with students and faculty in an interactive 

process to explore reasonable and appropriate accommodations via an accommodation letter 

to faculty with approved accommodations as early as possible each semester.   All students are 

strongly encouraged to meet with their faculty to discuss the accommodations they plan to use 

in each course. 

Contact ACCESS: A170 Living/Learning Center; 802-656-7753; access@uvm.edu; 

www.uvm.edu/access 

UVM’s policy on disability certification and student support: 

www.uvm.edu/~uvmppg/ppg/student/disability.pdf 

Religious Holidays: Students have the right to practice the religion of their choice. If you need 

to miss class to observe a religious holiday, please submit the dates of your absence to me in 
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writing by the end of the second full week of classes.   You will be permitted to make up work 

within a mutually agreed-upon time. 

Academic Integrity:  The policy addresses plagiarism, fabrication, collusion, and cheating. 

http://www.uvm.edu/~uvmppg/ppg/student/acadintegrity.pdf 

Grade Appeals: If you would like to contest a grade, please follow the procedures outlined in 

this policy: http://www.uvm.edu/~uvmppg/ppg/student/gradeappeals.pdf 

Grading: For information on grading and GPA calculation, go to 

www.uvm.edu/academics/catalogue and click on Policies for an A-Z listing. 

Code of Student Rights and Responsibilities: 

www.uvm.edu/~uvmppg/ppg/student/studentcode.pdf 

FERPA Rights Disclosure: The purpose of this policy is to communicate the rights of students 

regarding access to, and privacy of their student educational records as provided for in the 

Family Educational Rights and Privacy Act (FERPA) of 1974. 

http://www.uvm.edu/~uvmppg/ppg/student/ferpa.pdf 
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